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OVERALL SUMMARY

Prepared by TKWhite

This quarter was defined by deepening relationships, consistent creative practice, and
significant personal growth among young people acrossour spaces Participantsd i d jusd
show up & they committed . Many became more confident in themselves, supported each
ot h eprod@ress, and stepped into leadership in their own unique ways. A clear example of
this transformation was seenin one of our young women who, through her involvement in
our programs, found the confidence to step into youth political spacesand was invited to
join The Hive (A youth voice in Parliament group) 6 a powerful indicator of the kind of real-
world impact our programs are creating.

Across the board, young people reported feeling more seen, heard, and safe, which
translated into more risk-taking, more honest expression, and more meaningful
relationships with their peers. Whether they were performing at open mics, producing full-
length projects, or just showing up consistently each week, the shift from passive
participation to active ownership was undeniable. This senseof agency and identity -building
is central to how we measure growth, and this quarter delivered.

From an organisational perspective, we gained a deeper understanding of what it meansto
create not just creative programs, but wellbeing ecosystems Creativity may be the entry
point, but the outcomes we 0 seeing & stronger mental health, increased self-worth,
emotional intelligence, and social connection @ are at the core of our impact. The growing
demand for spaceslike these, and the way rangatahi are bringing their peers into the fold,
shows that what w e ddoiag is both needed and working.

This quarter also saw us launch new offerings. Our weekly Dojo event created a youth-
friendly Friday night spacein the city, attracting a regular crowd who used it for performing,
networking, and content creation. Bridge The Gap delivered its most ambitious project to
date, guiding three participants through the full cycle of writing, producing, and launching
their own EPs,culminating in a live show that drew a crowd of over 150 and nearly sold out
their custom merchandise. We also continued growing our offsite activations, including an
under 18s Krump battle and multiple open mic appearancesduring NZ Music Month and
Youth Week, which gave participants public platforms to showcasetheir voice, identity, and
artistry.

What w e 6 learned this quarter is clear. youth thrive in environments that prioritise
emotional safety, creative freedom, and meaningful relationships. We 6 vseen the
importance of being flexible, not just in how we design our sessions,but in how we respond
to life as it happens. Participants bring their whole selves into our spaces,and we 0
continued learning how to meet them there & with care, encouragement, and high
expectations. When we hold space for their stories, their setbacks, and their growth, they
rise to the occasion,not just as artists, but aswhole people.

As we look ahead, our challenge will be in scaling that depth. Whether through additional
facilitators, stronger systems, or more studio time, our next step is to meet the growing
demand while protecting the intimacy and mana that make our spacestransformative.
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CREATIVE PATHWAYS @

OVERVIEW

A weekly program for 13-17-year-olds not in education

or employment, fostering positive learning
experiences, creativity, and career exploration.
Delivered to several providers across Ng G ¢ t
Makaurau.




CREATIVE PATHWAYS

Facilitated by Hariata Makiha, Albert Purcell, Lincoln Keepa& ThomasSteed
Report by Hariata Makiha

Thisquarter, we wrapped up our previous street art and music sessions and transitioned fully into logo design
and branding. Thegoal was to help participants explore how logos reflect identity, values, and personality y

while giving them space to reflect on their own influences. Each participant developed a personal brand
concept by building mood boards, drawing inspiration from culture, family, community, and personal
interests. UsingiPads, they drafted and refined logo designs that represented their unique selves. f apiedn a
powerful term for self-discovery and creative development. We welcomed a new provider to our weekly
delivery schedule, bringing us to six different providers overall. Despite the large number of participants
across our different programs, 5 1Jk fe&h strong engagement, consistency, and impressive progress from
participants who are learning new creative skills, gainingconfidence in their ideas, and taking full ownership
of their work.

HIGHLIGHTS

The engagementhas been incredible y participants picked up software tools quickly, helped each other
troubleshoot, and dove deep into their creative process. We saw patrticipants referencing their culture,
families, and real-world surroundings in their designs, reflecting a grounded sense of identity. f aqheén
especially rewarding seeing how the program supports peer learning. Participants often finished early and
helped others complete their logos. Feedbackfrom one group showed a strong desire for more sessions, with
many asking for longer hours and more frequent classes. A standout observation was the shift in female
participants who were initially unsure or uninterestedy many ended up excelling, graspingthe tasks quickly
andleadingthe wayin designand concept execution. Acrossall programs, most participants created original
logo designs they were proud of. Their confidence and ability to articulate their ideas clearly has grown
significantly, showing just how impactful creative freedom can be.

CHALLENGES

Thisterm saw higher absencesacross our programs, most likely due to winter sickness, which caused a split
in program progress. While it T RT dlstugt the learning too heavily, we often needed to give extra 1-on-1
support to those catching up, which made it harder to support the whole group equally. We also ran into
some tech limitations y not always enoughiPadsto go around, and occasional issues with file transfers or
uncharged pens. These moments caused small delays in productivity but were mostly manageable Some
participants who missed earlier sessions needed more help to build momentum, which meant more energy
had to go into helping them reconnect with their creative process. However, the N | Y 2 o@etall attitude
remained strong, with participants showing patience and willingnessto adapt.

LEARNINGS

1 IJKk 2eBnthat giving participants full creative control boosts engagementmore than anything else. When
they feel ownership overthe work, q 6 13 Iméré ribtivated, focused, and excited to show up. Theuse of mood
boards as a first step continues to be one of the most effective waysto help participants get clarity on their
ideasy especially those who ¢ | 1J&hre gyhere to start. Once a1 6 1J fourtlla visual spark, their concepts
often come together quickly. f aafsb been clear that peerto-peer learning is a big strength y patrticipants
helping each other, givingfeedback, and bouncing ideas off one another lifts the overall vibe of each session.
This term reinforced how important it is to keep the environment open and flexible, while still structured
enoughto support different learning paces. i 1Jk éxdited to carry this energyinto nextterm as we headinto
printing and final product creation.
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NAVIGATORS

OVERVIEW

Navigators (Navs) is a free weekly music
workshop, delivered across several locations In
N§ 0 ¢cMaRwurau, connecting & engagingyoung
people through shared experiences, stories, and
creativity. Opento youth aged 16-24.




NAVIGATORSORTH

Facilitated by RizvanN 2 k RSioseB&0 & TamzinNaicker
Report by TamzinNaicker
~ Y UT ¢ Shore Jnction, Takapuna

This quarter at North Navigatorswe continued to build on the strength of our weekly sessions by
creating a space that supports both creative expression and personal development. This quarter,
Navigators North created a consistent and supportive space for young people to develop both
creatively and personally. Our Talanoadiscussions and Creative tasks explored real-life topics such
as social anxiety, digital overload, artist identity and balancing passion with the real world. These
conversations supported participants in reflecting on their lives and building self-confidence.
Creativetasks were directly linked, encouraginggrowth through querky challenges like writing from
acartoon H6 ¢ | ¢ Bemplektivdto responding to hecklers - experimentingwith unfamiliar beats,
and taking part in free-write nights. We saw strong engagementand clear developmenty with
participants stepping further into their creative voices, supporting one another, and growing in
confidence. Navigators North continues to nurture creative risk-taking, personal reflection, and a
culture of encouragement.

HIGHS

Therewas a great vibe with strong participation and creativity. We had new participants join the
space, some of whom have already become regulars that has brought in such fresh energy. i IJK 2 1J
seen noticeable performance growth across the group, and the culture has been supportive and
encouraging Thishas helped newer and shyer participants feel confident enough to step forward

and share their voices. Discussions have been deep and meaningful, and the creative tasks have
really supported the learning by encouraging participants to think differently and stretch their
creative thinking. f qleén a strong quarter for building confidence, developing new skills, and
strengtheningconnections in the space.

CHALLENGES

I IJK Ratltwo new participants that bring a different energyto the roomy one has ADHDand the
other is on the autism spectrum. Theyboth tend to get off track and easily excited, which has
added a new dynamic for facilitators to navigate While R apéén more challenging than usual, it
6 ¢ + heénanissue.i 1JK Bekh able to manage the interruptions well and guide the group back
into focus when needed. The rest of the participants have also been incredibly patient and
welcoming, which speaksto the strong sense of community q 6 ¢bgenibuilt. 1 1J k dtillJadjusting
to this shift and the space has remained inclusive and supportive for everyoneinvolved.

LEARNINGS

One of the key things 5 1J k IBakhed is the importance of holding space for all kinds of learners.
While structure is helpful, flexibility has beenjust asimportant y knowingwhen to guide the group
back in, and when to allow creative freedom. i 1Jk &ldd seeing that growth looks different for
everyone Forsome, R apérforming in front of others for the first time. Forothers, R apgelakingup in
Talanoaor learning how to support someone IJ 0 t jalknky. As facilitators, 5 I1J K Iéathing how to
meet people where q 6 1J 'atkwhilE still holding high expectations for what they can achieve. This
space continues to teach us how powerful creativity, connection, and conversation can be when
held with care.
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NAVIGATORSEST

Facilitated by Elijah~ ¢ U BidanFine& Bronson Price
Report by AidanFine
Nz IJt | ZdaliMesti Henderson

West Navigators maintained strong momentum, with a consistent and committed group
turning up each week y even through the colder months. Sessions focused on
songwriting, recording, and performance, offering both structure and flexibility. We
introduced creative challengeslinked to current music trends, like building a track using Al
after exploring N R (0 H ¢ {iAd fiojeétd, or sampling iconic NZ tracks for NZ Music Month.
These prompts sparked critical thinking and kept the creative process relevant. We also
returned to cypher-style sessions in open spaces, creating space for spontaneous
expressionand deeperconfidence-building.

HIGHS

One of the biggest wins has been the growing strength of West Navigators culture.
Participants ¢ | 1JjUst aitending y a 6 1J !identifying with the program and extending

their engagementbeyond the sessions. Many have begun promoting their creative work
online, supporting each other at live events, and collaborating independently. TheR | Y 2 GK 1
diversity has led to rich artistic exchange, and the supportive environment has helped
participants grow in confidence, develop their sound, and step further into their identities
asartists. N 6 1J Ibé&kk & noticeable shift in ownership and pride amongthe group.

CHALLENGES

High attendance has sometimes meant 5 IJ K Ratllto get creative with space. The main
recording booth can only host so many at once, so 5 1J K &lii into smaller groups and
rotated into other rooms. While not ideal in terms of equipment, these adaptations have
still allowed us to keep everyoneengagedand active. f gakrtinor but ongoingchallenge to
balance quality creative time with limited studio capacity.

LEARNINGS

This quarter reminded us how powerful consistency is for personal and group growth. A
familiar routine has helped participants settle in, build relationships, and take more
creative risks. i 1J K 2eBn how community fuels progressy many show up as much for
each other asthey do for the music. We also learned the value of adapting how we use our
space. Thesecond room, originally a fallback, became a valuable zone for freestyles and
energyresets. Small shifts in setup can have a bigimpact on engagement
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NAVIGATOREAHINE

Facilitated by TKWhite, Hariata Makiha& TamzinNaicker
Report by Hariata Makiha
Nz IJt | @vesiey Gdmmunity Centre, Mt Roskill

This quarter was all about deepening connections. We focused on building strong, supportive
relationships with participants, which created a space where they felt free to be themselves. With
trust in the room, creativity soared. Participants were writing and recording more than ever, with
many returning regularly and new ones sliding in seamlessly. We hosted a quiz night to change
things up, and it turned into another opportunity for bonding and laughter. The creative flow was
high, and 5 1J K $&h huge growth in participants y not just artistically, but personally. N6 13! K |
more confident in the booth and bolder in life, and they lift each other up while doingiit.

HIGHLIGHTS

Talanoacontinues to be our superpowery participants open up, reflect, and support one another
deeply. Theirself-awarenessis growing, and R aglear they value a space where emotional honesty
is celebrated. One standout was a young mother who, throughi § 6 RNavibators,found her voice
and was invited to join The Hive y a youth collective engagingin politics. Her confidence has
visibly bloomed. In anotherlens, 5 1J kK Hadparticipants show their truest selves, exploringsides of
themselves they T Y Ushay others. Participants express the challenges that revolve around
making good quality relationships with other females, and the beauty of this space allows them to
traversethe waters in a safe and supportive environment. Thebooth sessions havebeen especially
productive this quarter; participants jump straight in, keen to share and sharpen their skills. The
room is full of energywhen s 1J kcredling, and R ap&dutiful to witness.

CHALLENGES

Some weeks, our talanoa dives into really heavyt d | 13 Ifrdfn trauma, relationships, and deeply
personal stories. While powerful, this can sometimes leave less time for the creative work. i IJK | 1J
mindful of this, checking in during and after sessions where needed. Whentime is tight, we shift to
speed-writing and live performances to keep the creative spark alive without pushing anyone too
hard emotionally.

LEARNINGS

Therelationships built here arethe heartofi § ¢ RNauibjators. Participants consistently speakon
how healing it feels to find genuine friendship let alone a space where women uplift each other.
Thespace has become a hub of love, wildness, support, and openness. Music has shown itself to
be a true releasey not just expression, but a way to come out of heavy moments with clarity and

A

confidence. Talkingand creating together is our way of caring for each otherati § 6 RNaMipators




NAVIGATOREAHINE

SUMMARY

Participantstats 58

Other
6%

30+

20%

2;—3;9 Female
° 72%
41%
Other an2NR Weost
27% o 13%
33% ‘
tn1SKnkb#% Central
0,
European 39%
4% |
South
37% ‘
East
North 5%

Pacific Peoples
36%

6%




NAVIGATOREAHINE

IMAGES




NAVIGATORSGENTRAL @

Facilitated by Elijah~ ¢ ( BidanFine, Bronson Price & Dera Meelan
Report by AidanFine
i 3T U3t T WeklatytCemmunity Centre, Mt Roskill

Thisquarter marked a new chapter for Central Navigatorsas we welcomed an entirely new
group of participants into the space. The focus has been on building a supportive
environment where creativity and personal growth can unfold naturally. The new cohort
brings together a range of abilities y from first-time creatives to those with more
experience y which has created a great balance of peer learning and mutual
encouragement. Participants have been developing confidence in their artistic expression
as well as their ability to collaborate and communicate with others. f apiedn encouraging
to see how quickly q 6 13! adatdd, forming relationships, asking questions, sharing
ideas, and actively engagingin group tasks. The mix of skill levels has helped boost
learning across the board, as more experienced participants offer guidance and
newcomers bring fresh perspectives.

HIGHS

The group gelled quickly, forming friendships that extended beyond the space. That
connection made it easier for participants to take creative risks and stay engaged One
participant, who came in without any songwriting experience, is now writing and
performing full songsy a massive leap in just a few weeks. Others stepped up as quiet
leaders, offering support and encouragement to their peers. The overall vibe has been
positive, consistent, and growth-driven, making this one of the strongest quarters so far.

CHALLENGES

Therewere moments where energydipped or engagementfelt low y some weeks flowed
better than others. Balancing different personalities and creative confidence levels can be
tricky, especially with a new group. We found that going with the flow, rather than forcing
energy, worked best. The challenge remains in holding structure while staying flexible
enoughto support participants wherevera 6 1J latinlthBir journey.

LEARNINGS

i 1IJKk Rddned the power of adaptability. Shifting approaches dependingonthe D1 Y e GK |
energymade the space more effective and supportive. Peerto-peer learning stood out asa

key strength y participants learn best when they feel safe and connected. i 1J K &ld4d
reminded that small wins matter: showing up, sharing a verse, or even staying consistent

are big achievements when building creative confidence. N 6 1J | bk Visible growth not

only in creative output but in mindset y with participants becoming more open to
feedback, more willing to take creative risks, and more consistent in their practice. The
space has become a container for both skill-building and self-discovery, with each week
allowing for reflection, exploration, and a stronger sense of personal and artistic identity to
emerge.
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NAVIGATORSOUTH

Facilitated by OlivaLuki, BenTuimaseve Lincoln Keepa& Noah Tauti
Report by Noah Tauti
~YUI ¢ OMACS qc¢ | ¢

Thisquarter was a solid mix of offsites, creative sessions, and catching our rhythm againat OMAC May
was packed with NZ Music Month events, so we hit the open mics around South Aucklandy givingour
participants space to perform, connect, and be seenin the wider music scene. Evenwith a few missed
sessionsdueto public holidays, energystayed steady. We had a good mix of returning regulars and fresh
faces, which brought new energyinto the space. Talanoawas strong throughout y we talked about
creative identity, being multi-faceted artists, and navigatinglife stuff like uni. One participant jumped on
the mic for the first time with full support in the roomy one of those moments youl Y Udrget. When
the t a2 1 mdtyatways available, participants still pulled up y jamming, writing, and sharing. The
connection and commitment to the space has beenevidentthis quarter.

HIGHS

A real standout was seeing our younger participants sign themselves up for NZMM open mics at
~ § U N Axts Qentre. Watching them step into that with confidence y and seeingothers show up in the
crowd y washuge. Someofit evengot livestreamed on TikTok,which gave South Navigatorssome solid
visibility. Back in the studio, the vibe stayed strong. We celebrated 3 participants that completed the
Bridge The Gap program who hosted an event, recorded and released albums and merchandisey that
inspired everyone Talanoawas flowing, with people openingup, sharingadvice, and reflecting on things
like /b5 6 theapnd oft Y G 1J ) GnBalddlathem. We split sessions between recording in the studio to a
selected digital beat, and live jamming in the big room where those who could play instruments worked
on live music sessionstogethery this creative strategy kept it fresh and gave people different ways to
expressthemselves. All of it addedto the growth and creative energyat South Navigators.

CHALLENGES

Winter always brings its own vibe. Thecold and dark hit hard, especially for our youngeroneswho juggle
sports, school, and transport. Public holidays and offsites made the term feel a bit choppy, and studio
availability on Mondays 5 ¢ t (akvays a guarantee y other bookings clashed, which meant no
recording time some weeks. During open mics, the number of signups meant our crew sometimes had
to wait a while to perform, and the weather T R T R&¥p with motivation to attend. Still, the participants
kept turning up, to the offsites and the normal program delivery, which says a lot about how much the
space matters to them.i 1J kK diwidyslooking at how to keep it consistent without losing that spark.

LEARNINGS

Thisquarter reminded us how important Talanoais y not just to unpack life stuff, but to build creative
confidence. When young people feel safe to speak up and be heard, they bring deeper energyinto the
space. N 6 ¢ what makes South Navigators feel like more than just a program. We had some real
layered t d | Hdot being multi-faceted creatives, figuring out what matters most, and sharing that
between older and younger participants. Everyonehad space to reflect, give advice, or just be curious.
We also saw that the creative flow T Y 13t ddpenpl on a studio y the energyis in the people, the
questions, the laughs, and the challenges. Givingparticipants writing prompts, that ay 6 1J Inat UskEd to
receiving, actually opened them up more. Next step for us as facilitators is to sit down and plan how we
can bringmore rangatahiinto the space, while keepingthat South Navigatorswairua strong.
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NAVIGATORSHOKEN WO

Facilitated by Noah Tauti & Luani Nansen
Report by Noah Tauti
i DT 0t TGMAE b Bc |l ¢

SpokenWord Navigators branched outwards this quarter as there was strong focus
on getting out into the community. In celebration of NZ Music Month and Youth
Week,we attended a range of open mic eventsy both as audience and performers.
Theseoffsite sessions gaveparticipants the chance to experiencelive SpokenWord
spaces and support their peers, including one participant who hosted their own
Kava Talanoa and another who featured with a full performance set. These
experiences offered valuable practice and inspiration, while strengthening the
N1 Y ebGhk butside the usual session space.

HIGHLIGHTS

There was a refreshing shift as we ventured into the community for open mic
sessions. The casual and creative vibe of live performance spaces encouraged
participants to jump up and share spontaneously. One standout moment was
watching a participant headline their own set, surrounded by their peers cheering
them on. Theseoffsite events boosted confidence, created shared memories, and
showedthe impact of peerencouragementy both onand off the mic.

CHALLENGES

Themultiple field trips brought high engagementallowing frequent energyshifts and
excitement. But while the offsite events were energizing,the frequency may have
disrupted our regular rhythm. It became clear that returning to a consistent session
structure y evenif in aneworwarmer spacey wasnecessaryto keep engagement
with frequent check ups, creative expression, and a sustained familiar tone through
the winter months. Therewould be some issues with gainingaccess to the room we
usually have our sessions in that could cause a disruption in session flow, but
luckily the group have been able to find connectedness whereverwe are, whether
that be in the corridors of OMACor out on afield trip.

LEARNINGS

One thing 5 IJK Bd&ined this quarter is just how much impact Spoken Word
Navigators has had on this community. We've seen participants out at spoken word
events on their own, which shows how they're carryingwhat q 6 1J !learBeld beyond
our sessions. Some have even brought friends along to check out the program,
which really speaks to the sense of community 5 1J k uild. f apksblid reminder of
how fars 1J K &nde and the lasting effect this space has onthem.
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CREATIVE LABS

OVERVIEW

Free weekly studio program that empowersyouth
with local resources, equipment, and guidance
Fostering creativity, connecting like-minded
individuals,and nurturing the next generation of
artistsandmusicians




CREATIVE LABI‘ENTRAL@

Facilitated by DeraMeelan & AidanFine
Report by DeraMeelan
Weds, Thurs, Wesley Community Centre, Sandringham

Creative Labsis a bit different from our other programs, as it runs itself. Themain goal has
always been to give participants the freedom to use the space to develop their craft, and
that is exactly what continues to happen this quarter. Most people who come through tend

to stick around T R ar#rély a one-off visit. The space has continued to give a consistent
opportunity for participants to build on their music skills at their own pace, whether R q] K
producing, songwriting, or recording. Over time, 5 1J K 2k genuine progression, with
participants taking more ownership of their growth and creative direction.

HIGHLIGHTS

Around 95% of participants are regulars who book in everyweek, often for months. That
level of commitment has allowed us to witness real personal and creative development.
i 1IJKk 8ekn people go from having little to no experience to releasing music, producing
entire tracks independently, and even performing at showsy all off the back of work done
in Creativex ¢ HEelyondcreative wins, the studio has also become a strong social space.
Participants often bring friends, and evenwhen q 6 1J Inat &ctively working on music, this
space has become a place to hang out, share ideas, and connect. That mix of creativity
and community has made the space more than just a studio y R gpedome a consistent
support system. That consistency has helped participants grow in confidence, build peer
relationships, and stay committed to their personal goals.

CHALLENGES

There6 ¢ 2 |b&keh any major challenges with Creative Labs this quarter y everythinghas
run fairly smoothly. Theonly real issue has been the reduction in available days, from four
days a week down to two. Because of that, bookings have filled up quickly, and some
participants have struggledto secure time in the studio. This has created some frustration
and made it harder for afew regularsto keep up their creative momentum.

LEARNINGS

sUNWYNWqSDWARNNUY qgé RUNY Ws Ik 213Wa¢el UWT WRHY
participants use the space to work independently and keep to themselves, moments of

I YeHAqWY! WHI WeqR2VDWAHGYHL WReUWHRY G W We GIOWE2 130 W
Ulcl A awH6e DHT RUDWRUAWY ! WYnnl RUNWe RIqUWt 2 G
sometimes, the most meaningful support comes from just being availablg giving

Gecl qRARGc Uqt W6 DWW GEe R WaqVYWIWeTl W6 JRI WYs UWT
when they need it.
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CREATIVE LAB®UTH @

Facilitated by Oliva Luki
Report by Oliva Luki
Mon, Tues & Weds, OMAC,» q c | ¢

South Creative Labs was packed with creativity and growth. Most sessions were

fully booked, and participants consistently showed up and committed to their work.

f apiedn especially cool to see newer participants come out of their shell y getting

more comfortable in the space and making music that really reflects them. There
were some solid releases too: two singles were recorded and released, and one full
project made it to all streaming platforms. We also saw real bonds form through jam
sessions, with a few participants collaborating out of those organic connections

and becoming a music group. The consistent energy and return of participants
shows a shift from just trying something out to actually sticking with ity anda 6 ¢ q K t
where real growth is happening.

HIGHLIGHTS

One of the best parts of this quarter has been seeing participants buzz out on
hearing their music y whether just recorded it, or it was freshly mixed. Thatjoy is
real. f qlkeen dope watching young people push through self-doubt, trust the
process, and follow their songs through to release. Those moments build real
substantial confidence and show how important consistency is. With a stack of
unheard songsstill in the studio, a 6 1J Imiré to comey andwe can seethat belief
in themselves starting to grow with everytrack they work on.

CHALLENGES

One challenge q 6 ¢ goiknke up this quarter has actually been raised by the
participants themselves y some have expressed frustration when others T Y UK q
show up to their booked studio sessions. Because spots are limited and in high
demand, it can be a bit disheartening for those who are committed and waiting for

their turn. As facilitators, R ga Halancing act to keep things fair and consistent.

1 IJk Btkbduced a one-week stand-down for missed bookings to help encourage
accountability, and while R qniot a perfect fix, R qa $tep toward building more
respect for the shared space andtime.

LEARNINGS

The big lesson this quarter is the power of encouragement. Participants often
overthink their art, and it holds them back. Keepingit real and building honest,
relaxedrelationships with them helps breakthat barrier quicker. Whenthey feel safe
to be themselves, the creativity flows way more naturally y and the music becomes
something q 6 1J !gentirdélyproud of.
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SUMMARY
Participantstats 37

West central

30+ 3% 99
7% 13-18 East
19% 9%
North
3%
South
76%
19-24
Other
Other 60% tnl SKnwbd %
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European 19%
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76%
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